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Question 1

Define theterm “Entrepreneurship.” (5 Marks )

Question 2

Describe the different sectors in which a business can operate. (4 Marks)

Question 3

What do you understand by the term “Social Responsibility”? (3 Marks)

Question 4

What do you understand by the term “Feasibility” ? (3 Marks)

Question 5

Briefly explain the factors that contributes to the existence ofthe Hospitality &Tourism business (4 Marks)

Question 6

Businessplans are vital and important for business development and sustenance. Describe

the importance of Business plans in Hospitality & Tourism. (6 Marks)

Question 7

Entrepreneurs are affected in their business by various external factors of which they do

not have any controlover. Identify and explain these factorsbriefly. (6 marks)

Question 8

The Promotional mix in any business plays a significant role. What are the factors that need

to be taken into consideration when putting together a promotional mix? (5 Marks)

Question 9

Explain the four (4) important personal characteristics /qualities of entrepreneurs. (4x2=8)

Question 10

Ideal Entrepreneurs in particular in the Namibian environmentare limited. Identify an ideal

entrepreneur in your community in which you work and describe the type of entrepreneurial
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business s/he runs and explain why you regard him/heras an ideal entrepreneur.

(10 Marks)

Question 11

Briefly discuss the steps in the Promotional Plan. (8x2=16)

Question 12

The majority of all small businesses are standing alone or are owned byindividual’s and the

product decisions to be made by these entrepreneurs needs to be strategic and focussed.

Discuss the product decisions that need to be made by small business owners. (10 Marks)

Question 13

With reference to examples in tourism discuss the threats in the Tourism Enterprise.

(10 Marks)

Question 14

Identify and discuss any four of the contexts in which Entrepreneurship can be found.

(2.5x4=10 Marks)

 [100 marks]

Goodluck!!


